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Will millennials move out of 
apartments similar to what 
Gen X did in the early 2000s?





2019 Market Highlights
• Average asking rents have moderated over 2018.

• Rents increased 3.5% in 2019 compared to 5.1% in 
2018.

• Overall vacancies remain unchanged year-end in 2019 
from 2018 (4.6%).

• B/C quality properties remain well occupied with overall 
vacancies declining from 4.4% in 2018 to 2.7% in 2019.

• ‘A’ quality properties saw lower asking rent growth but 
lower overall vacancies (5.9% in 2019 compared to 6.1% 
in 2018).



Year Inventory Comp.
Vac. 

Stock
Vac. 
Rate

Net 
Abs.

Asking 
Rent

Asking 
Rent % 
Change

2013 131,086 1,910 6,216 4.7% 2,643 $758 3.1%

2014 134,928 3,842 7,152 5.3% 2,906 $795 4.9%

2015 138,956 3,351 6,604 4.8% 3,960 $832 4.4%

2016 140,798 1,842 5,337 3.8% 3,109 $859 3.2%

2017 143,356 2,558 6,095 4.3% 1,800 $901 4.9%

2018 146,757 3,298 6,844 4.6% 2,779 $950 5.1%

2019 149,036 2,279 6,788 4.6% 2,335 $983 3.5%

Change in Inventory 
Vacancy Rates and Rents

Source:  Reis Fourth Quarter 2019 Columbus Metro report



Asking Rent by Age of Property 

Year Built 2016 2017 2018 2019

Change 
2018-
2019

Before 1970 $701 $712 $749 $782 +4.4%

1970 – 1979 $679 $706 $742 $781 +5.3%

1980 – 1989 $847 $905 $971 $990 +2.0%

1990 – 1999 $908 $940 $987 $998 +1.1%

2000 – 2009 $1,000 $1,016 $1,080 $1,107 +2.5%

After 2009 $1,288 $1,312 $1,364 $1,396 +2.3%

All $859 $897 $950 $983 +3.5%

Source:  Reis Fourth Quarter 2019 Columbus Metro report



Area Wide Rent Performance



Class A Property Performance

Year Inventory Comp. Vac. %
Asking 
Rent ($)

Rent 
Change*

2009 44,149 875 6.5% $814 -
2010 46,330 1,035 5.4% $831 2.1%
2011 47,558 1,228 4.2% $855 2.9%
2012 48,417 859 3.7% $880 2.9%
2013 50,377 1,910 4.1% $916 4.1%
2014 54,169 3,842 6.0% $964 5.2%
2015 57,890 3,541 5.5% $1,017 5.5%
2016 59,732 1,842 4.7% $1,049 3.1%
2017 62,352 2,507 5.0% $1,114 5.7%
2018 65,650 3,298 6.1% $1,177 5.3%
2019 67,929 2,279 5.9% $1,217 3.4%

* From previous year

Source:  Reis Fourth Quarter 2019 Columbus Metro report



Class B/C Property Performance

Year Inventory Comp. Vac. %
Asking 
Rent ($)

Rent 
Change*

2009 80,065 268 10.7% $607 -
2010 80,337 272 10.9% $609 0.3%
2011 80,387 50 8.4% $629 2.3%
2012 80,759 0 6.4% $649 3.2%
2013 80,759 0 5.1% $660 1.7%
2014 80,759 0 4.8% $681 3.2%
2015 81,066 0 4.2% $701 2.9%

2016 81,066 0 3.1% $719 2.6%

2017 81,107 51 3.8% $737 2.5%

2018 81,107 0 3.5% $767 4.1%

2019 81,107 0 3.4% $788 2.7%

* From previous year

Source:  Reis Fourth Quarter 2019 Columbus Metro report
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Performance by Submarket-2019



Apartments under construction: 3,983 (2017)  2,187 (2018)  2,420 (2019)
Apartments planned:  12,213 (2017)  15,960 (2018)   19,986  (2019)  

Year End 2019

Source:  Reis Fourth Quarter 2019 Columbus Metro report



2018 2019



Source:  Reis Fourth Quarter 2019 Columbus Metro report

Keep in mind there are nearly 20,000 units in planning 
(compared to about 18,000 last year).

Projected





Housing Influences





Factors Shaping Housing Demand



Demographics



Economics





Lifestyle
• Urban living is presently preferred by millennials (and Gen 

Z).

• Millennials want to live near where they work (or at least 
have adequate public transportation).

• Walkability and diversity.

• Many millennials and Gen Z don’t have the time to spend 
on homes.

• Millennials prefer experiences.

• Baby boomers want the same experiences as younger 
generations.



Product Choices
• New homes aren’t offered where households now want 

to live.

• Homes need to be maintenance free; most existing 
homes aren’t.

• Need/want homes that have been renovated (HGTV).

• A lack of diverse, mixed-use, mixed-income 
neighborhoods.

• Many homes are much larger than what younger 
generations want or even need. 



Apartment Developers 
Responded
• High density, walkable, close to entertainment.

• Open, dynamic floorplans.

• High-end finishes (generally not found in entry-level homes).

• Décor that reflects today’s modern 

styles (not traditional).

• Luxury project amenities. 

• Suburban apartment developments have adopted many of 
these characteristics.



Will They Eventually Buy?
• According to Apartment List, nearly 90% of millennials do 

want to own a home.

• This survey found only 4.9% thought they'd be able to do so 
within the next year. Just over a third said they would have to 
wait five years, or more.

• Based on this survey, Apartment List calculated it would take 
millennials nearly 20 years to afford a 20% down payment for 
a ‘modest’ home.

• Friends and family will be an important key.

• Households tend to buy in or near the neighborhoods in which 
the live.



Market Predictions
• Reis forecast a 2019 vacancy rate of 4.9% and we ended up 

at 4.6%. 

• VSI forecast a vacancy rate of 5.3% in 2019. 

• Reis forecasts a 4.8% vacancy rate for year-end 2020.

• VSI expects vacancies to be 5.3% in 2020. 

• Reis predicted a rent growth of 3.5% for 2019.  According to 
Reis, that’s where we ended.

• Reis predicts a rent growth of 3.5% for 2020.



What To Watch
• With the amount of product coming on line, expect 

short-term rent incentives. 

• Can builders put single-family products in place to 
attract renters?

• Will job growth, a primary driver of housing demand, 
be tempered by the lack of a qualified population?

• Will there be enough incentives to make developers 
attack the affordable housing crisis? 
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